


Mission & Vision

Who We Are

Founded in 1957, the National Corn Growers Association represents nearly 40,000 dues-paying corn
farmers nationwide and the interests of more than 300,000 growers who contribute through corn check-
off programs in their states. NCGA and its 50 affiliated state organizations work together to create and
increase opportunities for corn growers.

Our Mission
Create and increase opportunities for corn growers

Our Vision
Sustainably feed and fuel a growing world






THE MAIN NCGA LOGOTYPE 1

The following are examples of the NCGA logotype for use in presentations,
publications, brochures, signs and merchandise.

PANTONES

NATIONAL
CORNGROWERS
o« ASSOCIATION

PMS 370 PMS 129

BLACK & WHITE

NATIONAL '
CORNGROWERS

o« ASSOCIATION

ALL NCGA logo artwork is available in
“ai” Adobe lllustrator, eps and PDF formats.
Alternative formats upon request.

FONT

TRADE GOTHIC BOLD CONDENSED NO. 20
All caps, wide letter spacing +120



NCGA SHORT LOGOTYPE #2

This logo should be used when delicate lettering is difficult to print or
visibility to an audience that is internal or well-aquainted with NCGA.
The following are examples of the NCGA logotype for use in presentations,
publications, brochures, signs and merchandise.

PANTONES

PMS 370 PMS 129

BLACK & WHITE

ALL NCGA logo artwork is available in
“ai” Adobe lllustrator, eps and PDF formats.
Alternative formats upon request.

FONT

TRADE GOTHIC BOLD CONDENSED NO. 20
All caps, wide letter spacing +120



NCGA STACKED LOGOTYPE #3

This logo should be used when delicate lettering is difficult to print or
visibility to an audience that is internal or well-aquainted with NCGA.
The following are examples of the NCGA logotype for use in presentations,
publications, brochures, tattoos, signs and merchandise.

PANTONES

5 PMS 370 PMS 129

BLACK & WHITE

| v
NCGA

ALL NCGA logo artwork is available in
“ai” Adobe lllustrator, eps and PDF formats.
Alternative formats upon request.

FONT

TRADE GOTHIC BOLD CONDENSED NO. 20
All caps, wide letter spacing +120



NCGA BRANDMARK

This logo is generally reserved for embroidery, merchandise, and icons.
Contact musgrove@ncga.com before using.

PANTONES

PMS 370 PMS 129

BLACK & WHITE

ALL NCGA logo artwork is available in
“ai” Adobe lllustrator, eps and PDF formats.
Alternative formats upon request.



CORNPAC Logotype

The following are examples of the NCGA CornPAC logotype. For use in
presentations, publications, brochures, signs and merchandise.

PANTONES

BLACK  PMS 130

BLACK & WHITE

CornPAC is a voluntary, non-partisan political contribution fund

dedicated to helping elect candidates who best represent the interests

of corn growers and those they serve. This logo should only be
used with permission of the NCGA Washington, D.C. staff.



National Corn Yield Contest Logotype

The following are examples of the NCGA National Corn Yield Contest
logotype. For use in presentations, publications, brochures, signs and
merchandise.

PANTONES 3-COLOR

CORYYIELD i Il I

PMS 375 PMS370 PMS 130

PANTONES 2-COLOR

CORYYIELD [l I

PMS 370  PMS 130

NATIONAL BLACK & WHITE
CORN YIELD
CONTEST, E

National Corn Yield Contest logo is property of NCGA and should only
be used when referring to the contest with mention of the National
Corn Growers Association and when possible with the NCGA Logotype.









Typefaces

Typefaces chosen for NCGA publications are reflective
of the current trend in technology. Most reading is
consumed through computer, tablet and phone screens.
For the cleanest look and the easiest to avoid eye-strain,
the typefaces used are mostly sans-serif, or slab-serif.

An eyecatching combination of light and heavy fonts
balance impactfully.

Heading examples not limited to

e Trade Gothic - TRADE GOTHIC

* Impact - IMPACT

e Futura PT - FUTURA PT

e PT Sans - PT SANS

e Arial Black - ARIAL BLACK

Body Copy examples not limited to

e Avenir

e Calibri

* Futura

* Arial

+ Arial Narrow

* Helvetica

e Helvetica Neu

+ Myriad Pro

» Museo (Slab Serif)



Bringing it all together

Typefaces and photos in balance for social media and presentations, depending
on space typically are a play between bold and heavy weight font styles.

You'll find a common characteristic in
NCGA publications and presentations is
the utilization of white space. Visit NCGA.
COM for one-pagers, reports and social
media graphics.



Sharing brand space with partners & programs

CORYN YIELD .

CONTEST, > ASSOCIATION

When highlighting an NCGA branded program, NCGA and program are better together. A .75
diagnal stroke is a complimentary way to tie programs to the main NCGA logo. This also provides a
centerpoint for which to balance the two logotype designs next to one another.

Partners

Equal billing is the name of the game when listing partner logos together. For distribution, setting
up a table of equal space is one good way initially to establish fair real estate. Also, make sure you
have the best file quality for each. If even just one logo is a jpeg, be prepared to set all on a white
background if you don’t have a design program to work around it. Always check with the partner
that you have the preferred logo for the application.

_________________________________________________________________________________________

a a e
i CONSULTD E g:yuu::;wns E /& ESTATE | E

©c ASSOCIATION

Logos are meant to stand alone in the spotlight for a brand, so it makes sense that a group of logos
together can look like a hot mess. One way to calm the chaos is grouping one-color logos together.

It must be at the permission of NCGA and the partners, including the color it will appear in and on.

> ASSOCIATION | i FinancialAdvisors
' ' Your Business Tagline Goes Here

T E/\REAL “‘
CORNGROWERS . </\ ESTATE




Don’ts

NATIO

ROWERS
OCIATION §

The NCGA neomorphic logo, AKA NCGA 4-Color of 2010s was fun on screen. Cue up the song by
Passenger, “Let Her Go.” 2012 — Let’s let this logo also disolve into obscurity. This pesky throwback
is still contained on some e-documents on many hard-drives so doublecheck that the logo is current,
likely the return address will not be either if this logo is in place.

Pay attention to backgrounds and what works best. Both of the above work well.

Watch out for jpegs and their built-in white backgrounds and opt for a png or an eps. Also, pay at-
tention to how the logo shows up over a photo. When the 2-color version doesn’t work on the page,
try using the one-color logo in white.

DON'TS everyone knows, and if you're reading this now, odds are you wouldn’t do any of these
things. Do not skew or stretch the logo. Do not overlap the logo with other logos. Do not change the
color scheme of the color logos.


https://youtu.be/RBumgq5yVrA




